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Chairman’s Vision

Kun-Hee Lee
Chairman, Samsung

This is one of the most important times in Samsung's history.
We have emerged from a challenging period in the previous
decade as a much stronger company today: one that is now
more globally-focused, restructured and streamlined, and
more committed than ever to true innovation.

Already, this transformation has produced an impressive
outcome last year's historical performance has been topped
by all time highs in sales and profits for Samsung Electronics.
And our recent new-product introductions, particularly in the
digital arena, have earned worldwide acclaim.

But here at Samsung, we feel that we can not be
complacent with the present. Because in many ways, the
biggest challenge of all-the challenge of leading the digital
convergence revolution worldwide, and thereby providing
‘Digital Freedom” to all-still lies ahead.

We are well-positioned to take on this important global
leadership role. We now have the global resources in place
and certainly have the technological capability; Samsung
has clearly established itself as a global market leader

in many interrelated high-tech categories. But perhaps

more important, we also have the "heart and soul” needed to
be a trailblazer in this new digital landscape.



All around the world, the "heart” of Samsung has listened,
cared, and reached out to all the people-to try to understand
what these people truly need and desire in order to live a
better, richer, more value-added life.

Across the globe, people are hungry for the same thing-
freedom. Freedom from limitations of time and space.
Freedom to access information and entertainment, or to
communicate, anytime and anywhere, using products that
are simple to handle, accessible, and innovative. This is

true "Digital Freedom,” and it should be available to everyone,
regardless of age, culture, or geography. This is what
Samsung understands and believes, truly, in our “heart”

But it is one thing to listen and understand-and another

to respond. Samsung has time and again demonstrated con-
scientious efforts to respond to people’s needs and dreams
with products that are easy to use and affordable, while

also being revolutionary and empowering. Such products

can only come from people who are passionate albout
design, who care deeply about quality, and who always push
the boundaries of what is new and possible. This wealth of
creativity, passion, and innovative spirit that resides inside

our company-this is the “soul” of Samsung.

As we embark on the next stage of the digital convergence
revolution, Samsung has committed itself to being a true
leader that will help bring Digital Freedom to people every-
where, thereby contributing to a better global society. It is an
ambitious goal, but we shall put all our heart and soul into
achieving it.

Kun-Hee Lee
Chairman, Samsung

What does it mean to be a company with Heart and Soul?

A company with heart... feels. By caring about people everywhere, and understanding what they truly
need in order to live a richer and fuller life. A company with soul... acts on those feelings. By creating great
products and services to fulfill people’'s changing everyday needs. By having a strong vision and

a philosophy, and living up to it in every way possible. Some companies have heart. Some have soul.
Samsung has heart and soul.



Designing Solutions

Wwcipate

To create superior products that can actually
enhance people’s lives is an ambitious undertaking.
It is not achieved by accident or good fortune.
Rather, it happens by design.

Great design is part of the very soul of Samsung,

it has been a key element of the company’s success
since its early days, but has lbeen particularly empha-
sized in recent years, ever since Chairman Kun-Hee
Lee anointed 1996 the Year of the Design Revolution,

Since then, Samsung has gained worldwide recognition
as a design leader. In 2002, the company earned

five Industrial Design Excellence Awards and placed

N a tie with Apple for first place on BusinessWeek’s
list of corporate award winners over the past five years,
When Industrie Forum Design announced the winners
of its iF Design Awards in early 2002, five of Samsung's
leading products earned the prestigious award (includ-
ing 15" and 177 TFT-LCD monitor SyncMaster 151P/171F,
the yepp YP-700 and yepp YP-30S digital audio players,
and both the Dream G SGH-A500 and the SPH-N2000
mobile phones).



The awards and accolades serve as a testament

to Samsung's commitment to great design. But the real
proof can be seen in the products themselves, which
oring together the often-conflicting elements of great
design. Samsung products incorporate new technology
and fresh thinking in ways that are groundbreaking,
innovative and exciting yet the products themselves
always remain practical, accessible, easy to use, and
apove all, simple.

Achieving this delicate balance between technological
sophistication and elegant simplicity requires a cormmit-
ment to a strong and clear design philosophy. At

Samsung, "‘Dalance” is as at the center of the design
philosophy: balancing reason and feeling, functionality
and creativity.




Great design is also a function of being close to

the consumer, experiencing life through their eyes

to identify their everyday problems, needs, and desires,
In order to do this, Samsung realizes the importance
of designing on a local level, in order to develop ideas
and solutions that are relevant to specific markets and
lifestyles. To this end, we have established a numlber
of internationally located design offices, including
Samsung Design America in San Francisco, Samsung
Design Europe in London, Samsung Design Tokyo in
Tokyo and Samsung LA Wireless Lab in LA in addition
to the renowned Samsung Corporate Design Center
in Seoul. By being in touch with people’s everyday
lives, all around the world, Samsung's designers have
managed to create products that solve their everyday
needs, in a variety of industries.
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This approach has enabled Samsung to produce a
high number of world-leading products in a wide variety
of product categories and industries. In fact, Samsung
now has 17 separate products that lead the world in
market share. This includes state-of-the-art electronics
products such as DRAM and SRAM chips, monitors,
TFT-LCD panels, microwave ovens, VCRs and CDMA
phones, but it also extends to other areas, such as
electro-mechanics, and chemicals, where diverse
Samsung products such as deflection yokes, tuners,
FBT, FDD, parts for VCRs, CPT and CDT, STN ITO coated
glass, rotary transformers, dimethyl formanide, and
Flame-Retardant ABS, all have attained a position of
global market leadership,




To have so many world-leading products is impressive,
out it is considered only a first step in establishing
Samsung as a company that truly leads the world in
product design and development. The goal is to extend
the number of “world-best” products to 30 by the year
2005, This is considered imperative, because Samsung
oelieves that in the new highly-competitive global mar-
ketplace, it is now more important than ever to achieve
a position of true market leadership in order to stand
out. The company is doing precisely that, thanks in
large part to its commitment to research and innovation,
as well as great design that anticipates and serves the
needs of people everywhere,
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NAND Flash Memory Chip The world's first 1-Gigabit

NAND Flash memory chip, from Samsung, is a high density
memory device incorporating cutting-edge 012-micron
technology; ideal for mobile digital devices such as digital
still cameras and PDAs.
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While Samsung design and innovation is having a
global impact in many product categories, nowhere
S this more true than in the digital arena-where
Samsung's new generation of advanced digital prod-
ucts are utilizing great design to combine innovation,
simplicity and everyday practicality. These products
incorporate digital technology that is slightly ahead
of (but not too far out in front of) people’s daily needs
and their capabilities.

A good example is Samsung's acclaimed SPH-i300
PDA phone (named among “The Best Products of the
Year” by BusinessWeek). With a Palm-based Personal

Digital Assistant (PDA) complete with large color screen,

combined with a wireless CDMA phone, the product
offers tremendous “wow” appeal -which has made it
one of the most talked-albout new products last year.
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Yet at the same time, it is not intended for elite users
or “techies,” but is instead designed to be practical,
and to simplify people’s lives by enabling them to perform
several everyday tasks (such as talking on the phone
and accessing email) with one easy-to-use product,

Similarly, Samsung's new wireless hand PC, known as
NEXIO, is an attention-getting product with a slim and
sexy design. But it also anticipates real-life everyday
needs by providing "Digital Freedom” to people in the
post-PC world. NEXIO offers full Internet capability,

with 5" WVGA LCD screen and Wireless LAN (802.110)
module embedded; it's also powerful, easy to use and
expandable. In the next few years, as wireless LAN and
IMT 2000 provide sufficient broadband capabilities, the
NEXIO may emerge as the most important post-PC
product of this decade,

NEXiO S160 brings the power «
to a device no larger than a

see a full Web p hou
irel \ ule equipped. E

ess L modaule
email to downloading the latest presentat




Leading the convergence wave

Samsung design philosophy is a central reason

why the company is well-positioned to lead the new
Digital Convergence Revolution. Clearly, the company’s
technological expertise and global reach are also
important factors, as is the commitment and the
passion of our people. But perhaps most significant is
Samsung's commitment to design simplicity that aims
to provide “Digital Freedom” for everyone. Samsung
believes that the digital revolution now unfolding
should not benefit only the few it should benefit all,

In a true democratic spirit, Samsung is leading a
‘DigitAll” movement that is not simply aimed at those
people already steeped in technology. Instead, we
see this as a new frontier that is open to all consumers,
from all generations, in all walks of life, performing all
kinds of practical everyday functions.
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The goal is to connect people together in the digital
era in new, exciting, and empowering ways —with

No boundaries of time or space, and No limitations
on one’s ability to communicate visually as well as in
words. This requires a true design vision, which sees
how everything connects in the new digital world:
How digital products connect with each other, and
how they, in turn, can connect people’s lives together.
These connections do not happen by accident-
they happen by design. And Samsung's commitment
to design will help the company lead this movement.
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Digital Home Network see page 65

yet all of us, everywhere, also remain
rooted in the comfort and love of home and family.
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Digital Freedom see page 64

We hunger for the freedom to explore what's new,
and to traverse boundaries. ..




Financial Services and Insurance see page 75

out we also crave, in our hearts, the knowledge that
we are secure and protected,




Convergence see page 21, 62

We are each of us driven to lbe as efficient and
oroductive as humanly possiole. ..
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Brand Leadership see page 71

but we also know that we must foe able to stand
ON our own achievements
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In our hearts, we each want and need so much. .. not just for ourselves. ..




Community see page 70

BRI S

out for everyone all around us... in the daily flow of life.
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GREGORY A. PORPORA
CORPORATE SENA WEBMASTER, SAMSUNG ELECTRONICS AMERICA

There is nothing more valuable to a company than to have employees who feel they
are influencing the way we do business. It gives me great satisfaction to know that my
new ideas are going to be applied and implemented.

WOOSUP KIM
SENIOR RESEARCHER, SAMSUNG ELECTRO-MECHANICS

Samsung's employees are motivated to strive for their best because their performances are
evaluated based on each individual's innovation and creativity. This criteria gives employees
a difficult challenge but also rewards those who meet the challenge.

ROSE LUPPINO
DISTRICT SALES MANAGER, SAMSUNG ELECTRONICS AMERICA

In my 14 years at Samsung, | have seen the company conquer many
challenges and changes. | am confident that Samsung will continue to be
a visionary company, with the potential to be a number one global leader.




KYOUNGSOON OH
PRINCIPAL DESIGNER, SAMSUNG ELECTRONICS

Good design and innovative products can be only be created by those who
have flexible and creative mindsets. And in turn, those innovative products
can make our lives more flexible, comfortable, relaxed or dynamic.

CHANGDONG CHO
SENIOR MARKETING MANAGER, SAMSUNG HEAVY INDUSTRIES

In the shipbuilding business, innovation is critical from both a business
and society standpoint. As ships and offshore oil facilities get bigger and
more complex, innovative technology reduces risks while also enabling
us to be a frontrunner in the market.

PETER B. GOODNOUGH

CRM MANAGER, SAMSUNG ELECTRONICS AMERICA

At the end of the day, innovation is nothing more than under-
standing the world you live in and then using that information
to improve life for yourself and others. It sounds simple, but
finding ways to improve our daily lives takes a great deal of
focus-focus on both human needs and desires.




HEEJIN CHUNG
ASSOCIATE, SAMSUNG CORPORATION

Innovation has become a mandatory require-

ment in this highly-competitive information and
technology environment.
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JOONSUNG LEE
ASSISTANT MANAGER, SAMSUNG LIFE INSURANCE

-In this era of high-technology, innovation is the very thing you
should keep in mind. You should throw away old habits and
find a new way to develop yourself.
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ELISSA BETTERBID
ACCOUNT EXECUTIVE, CHEIL COMMUNICATIONS AMERICA

Now that consumers are actively

: -.'.'.:._-' T o : :
embracing new technologies, a '_ ™ kS y \ b Lea d | n 9 ‘ n n O\/at | O m
| believe they have begun to recognize AR
Samsung for the innovative company

it has always been.

human needs
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If great design is central to the soul of Samsung,
SO, 00, is innovation. Indeed, the two often go
hand-in-hand. While design helps to make Samsung
poroducts simple, accessible, functional and
elegant, innovation is what makes these products
truly new and groundbreaking,

Innovation has long lbeen critical to Samsung's
success, helping the company to be “first” in

SO many new product developments and techno-
logical breakthroughs. But now that Samsung has
established itself as a leading glolbal company,

its ability to stay on the cutting edge is perhaps
more important than ever, particularly in an
accelerated digital marketplace where today’s
technology rapidly becomes yesterday’'s news.

As Chairman Lee has observed, ‘Competitiveness
in the coming years means being at the very
forefront of change. It is determined by how much
faster one company develops new technology
and gets new products into the marketplace than
the others’”




With a dazzling array of groundbreaking new
poroducts that have come to market in the past two
years, and with many more on the way in coming
months, Samsung’s ongoing commitment to inno-
vation is stronger than ever. From a corporate-wide
standpoint, Samsung relies on state-of-the-art
iNn-house research centers, such as the Samsung
Advanced Institute of Technology, to ensure that
everyone in the company has access to the latest
developments in information technology, biotech-
nology, microelectronics, and more (SEE SAIT SIDE BAR).

Revolutionary products

These resources and the company’s determination
to stay on the cusp of technological change have
enabled Samsung to introduce products that go
oeyond mere refinements of existing technology,
to actually revolutionize the way a particular product
s used and enjoyed. For example, Samsung's
advances in digital convergence technology are
radically alter the way people are using mobile
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phones, portable entertainment devices, cameras,
hand-held computers and personal digital assis-
tants (PDAs) —sometimes by combining two or
more of these tools into one convenient device,

In addition to the aforementioned SPH-I330 PDA
ohone and the NEXIO wireless handheld PC, other
groundbreaking products in this area include

the SCH-X590, a mobile phone that doubles as a
camera, allowing photos to e sent wirelessly,
Samsung's SPH-N300 introduced America’s first
Global Positioning (GPS)-enabled mobile phone.
And Samsung recently demonstrated the world's
first GPRS mobile phone with video on-demand;
the SGH-V100 provides high-speed wireless access
to music videos, Internet broadcasts and more.

These newest innovations build on previously
launched convergence products such as the
Watch Phone, Wireless Internet Phone, and MP3
ohone —all representing important breakthroughs



N the mobile communications category. And
Samsung's convergence products are not limited
mobile phones: The DVD combo, billed as the
‘everything in one system, is a dual-vision DVD
Player and VCR wrapped into one easy-to-use unit
that is also CD, CD-R, MP3, Video CD and Super
VHS compatible.

From the customer’s standpoint, these products
anticipate their need to streamline and simplify
their use of devices in an increasingly complex
digital landscape, while also giving people
‘anytime, anywhere” access to whatever content
and services they might need; in other words,
these innovative products provide Digital Freedom
to the user, offering not just convenience but a
much richer, more satisfying digital experience.

Connectivity is the goal
The hallmark of Digital Freedom is connectivity,
and Samsung's vision is to help lead the way in
64

developing the parts, the finished products, and
even the overall networks that can fully connect
the new digital landscape. While the Mobile
Network by Samsung will be built around mobile
ohones, PDAs and MP3 (in some cases converged
into one product), the Office Network by Samsung
is connected by PCs. Samsung's vision encom-
passes connectivity in the home, as well: Already,
Samsung has brought Digital Freedom to the
home with its new Home Media Center. With a
simple user interface, it enables everyone to take
full advantage of new audio/video offerings by
allowing consumers to view personal videos, play
audio files, display photos, and watch control

and record live TV through a single PC that will
support a remote control and “anywhere in the
room” user interface,

The Home Media Center (made possible by a
strategic alliance between Samsung and Microsoft)
S just the start of Samsung's plan for developing



the digital home of the future; at the most recent
Consumer Electronics Show, Samsung previewed
forward-looking demos of a home system utilizing
a home computer as a central media server and
control device for both consumer electronics and
home appliances providing seamless connectivity,
easy control of all home devices, and the conven-
ience of managing family information, all joined
together to transform the average household into
the next-generation digital home.

Because of its strength in innovation across prod-
uct categories, Samsung is well-positioned to lead
the digital convergence revolution that will oring
Digital Freedom to people everywhere. Samsung
not only makes the groundbreaking convergence
oroducts themselves, we also manufacture many
of the key parts of these products; we make both
the memory chips that drive the components, as
well as the components themselves. And because
we make such a wide range of digital products -
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from mobile phones to monitors to cameras and
more — it becomes easier for us to put the pieces
together to create multi-functional products,

Innovation from all areas

For this "holistic” approach to e successful, it is
important that innovation come from all parts of
the company. In the electronics sector, Samsung
IS committed to staying at the very forefront

of memory chip technology, while continuing to
set the standards for high-performance and low-
power-consuming DRAMs. Samsung has been
the first-to-market in introducing advanced
high-performance DDR SDRAMs and RDRAMS,
thereby maintaining its decade-long market
leadership. Today, Samsung is exploring new fields,
expanding its product portfolio into potential mar-
kets such as Smart Cards for credit cards, and
identification cards and NAND flash memories, the
next-generation storage medium for digital appli-
ances. While constant innovation is helping



Samsung to solidify its position as the leading
poroducer of memory chips, innovation is also
helping the company to remain the clear leader
in the TFT-LCD market; here, too, Samsung
continues to develop "firsts,” such as the first-ever
40-inch TFT-LCD television-ready flat panel
monitor, designed for use in high-performance
wide-screen digital TVs,

68
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The soul of Samsung is
expressed primarily through
the inviting design and innova-
tive qualities of our products-
this is what the world most
often sees when it sees
Samsung. But there is much
more to Samsung than the
products that the world enjoys
and depends on every day.
The soul of this company is
formed by-and continually
nourished by-its own people,
its principles, and its community.

And while the success of
Samsung tends to measured
by the breakthrough products
we introduce, the design
awards we win, or the stellar
financial results we achieve,
we know that the true mark of
a great company is its inner
strength: the passion of its
people, the commitment of
management to improve and
grow, the willingness of the
company to contribute to the
betterment of society. It is the
inner strength of Samsung that
enables us to create products
that can change the world.

Our inner strength has

been forged, in recent years,
by difficult challenges and
changes. The historic highs
we are now enjoying in sales
and net profits—for example,

during the first quarter,
Samsung Electronics realized
a total of W993 trillion in sales,
W21 trillion in operating

profits and W19 trillion in net
profits—a result of Samsung's
successful restructuring in
the early-to-mid-1990s, as the
company streamlined its oper-
ations and divested marginal
pusinesses. This helped to
improve Samsung's debt-to-
equity ratio dramatically, and
increased profitability across
the board in all Samsung
affiliates-thereby enabling the
company to achieve a top
priority of giving more value
to shareholder equity.

More modern, more open
Samsung has also completely
modernized its management
and operations to meet

or exceed 21st Century global
standards. To achieve this,
Samsung has modernized its
corporate governance struc-
ture. The company is now
committed to increasing
operational transparency to
be competitive with the most
forward-looking global organi-
zations. This has been
achieved by increasing the
number of external members
on our listed companies’
oards of directors, while also
increasing the focus on audits

performed by third parties,
and ensuring that our financial
statements are now prepared
in accordance with interna-
tional accounting practices.
The bottom line: Samsung’s
management and operations
are nNow more open, Mmore
transparent, and more
accountable than ever before.
This will serve the company
well as it competes in the
wide-open global marketplace.
And because of improved
glolal management, Samsung
Is now in more in tune with
emerging business trends
worldwide, helping us to
quickly react and respond to
local market changes.

We have also strengthened
one of our great assets-the
Samsung brand. As a result of
outstanding new product
introductions combined with
highly-visible marketing and
promotion efforts spear-
headed by our Olympics
sponsorship (see sidebar),
Samsung has seen massive
growth in Global Brand Value,
as measured by the 2002
Interbrand Global Brand
survey. Samsung's global
brand is now valued at $831
billion, fueled by outstanding
marketing success in the
US. last year.




Putting people first

When it comes to our most
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THE “SOUL’ OF SEOUL

As Samsung has grown into
a leading global company, we
have not lost touch with our
roots in Korea. As Samsung’s
growth has outpaced other
leading Korean companies in
the past few years, our role
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in the Korean economy has
become more important.

We now account for approxi-
mately 16.3% of all Korean
exports, and Samsung is a
central player in the Korean
stock market (aggregate
value of Samsung’s listed
stocks accounting for 25%

of the country’s entire stock
market). As Chairman Lee
has noted, our central role

in Korea brings with it added
responsibilities. Samsung
has been a key supporter

of Korean cultural, education,
and social welfare programs,
while also playing a major
role in bolstering the Korean
economy.

When it comes to financial
services, in recent years
Samsung has been a pioneer
in Korea, enabling millions

of people to obtain the finan-
cial support needed to buy
houses, run businesses, and
lead a better life. Samsung
Card is poised to become
Korea’s leading credit card
issuer and merchant acquirer.
Meanwhile, Samsung Capital
is already the largest credit
finance company in Korea;
having secured more than 12
million customers, it has also
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contributed to raising the
overall credit rating of Korea.
Samsung Securities has been
selected as the Best Equity
House for three years (1999-
2001) by Euromoney, and
also as the Best Bond House
in 2001 by Finance Asia.

Samsung has also
established itself as a leader
in insurance: Samsung Life
Insurance has been ranked
20th among all Life Insurance
companies worldwide by
Fortune Magazine, based on
sales of 2001. Samsung Fire
and Marine is a leader in the
non-life insurance industry
both in quantity and quality
with the best distribution
network, a sound financial
structure, and impressive
profitability. SF&M’s mission
is to be a "total risk-solution
partner" and world-top

class global player.

THE OLYMPIC SPIRIT

In 2002, Samsung once again
had a tremendous presence
at the Olympic Games. After

a highly successful Olympic
sponsorship program two
years ago in Sydney, the scene
shifted to Salt Lake City—
where Samsung again played

a key role as a Worldwide
Olympic Partner and the
official supplier of wireless
telecommunications equip-
ment to the Games, the United
States Olympic Committee
and the U.S. Olympic Team.
The official mobile phone of
the 2002 Olympic Winter
Games was Samsung's
SCH-T300, provided directly
to the Olympic Committee

to ensure seamless coverage
throughout the Games.

But the true centerpiece of
our Olympic Games sponsor-
ship was the overwhelmingly
popular “Olympic Rendezvous
@Samsung” facility. It served
as an entertainment and com-
munications center for the
Olympic athletes and their
families —allowing the athletes
to relax in a secure and com-
fortable environment, while
using Samsung wireless
communication products to
stay in contact with loved
ones back home. But visitors
were also welcome to enjoy
the public areas, featuring
daily entertainment, a technol-
ogy showcase displaying
Samsung’s futuristic mobile
phones, and special appear-
ances by athletes (including



gold medallist speed skater
Bonnie Blair and many other
top medallists).

Overall, The Olympic
Rendezvous@Samsung hosted
more than 240,000 visitors
and Olympians during the
16-day program-and it was
rated the top attraction in
Salt Lake Olympic Square
according to fans visiting
the area. It also served as a
great way for the public to
experience the latest
Samsung digital mobile
communications technology;
in fact, visitors to the facility
made more than 4,681 free
phone calls (12,872 minutes)
through the Samsung "Share
The Moment" Call program,
which allowed athletes and
spectators to make a free
three-minute call using
Samsung mobile phones.

To have a starring role at the
Olympic Games is nothing
new for Samsung; the
company has been a
Worldwide Olympic Partner
since 1997. Samsung believes
very strongly in the ideals

of the Olympic Games,
because in many ways they
reflect our own attitudes and
philosophies about interna-

tional cooperation, fair and
friendly competition, and
dedication to the pursuit of
excellence. The Olympic tradi-
tion has transcended political
and social conflicts, and is
embraced by the world’s
nations as a forum that unites
people across cultures, races,
religions, and genders, in a
spirit of peaceful competition.
This is precisely what
Samsung seeks to do as a
responsible global leader.
And so it is appropriate that
we have established our-
selves as a major supporter
of the Games.

Moreover, by taking on the
role as a sponsor of wireless
communications equipment,
Samsung is making an
important statement-that
we are, in effect, the “gold
medallists” in the wireless
category, as one of the world
leaders in mobile phones.
Samsung sees wireless
communications as a way

to bring the world together.
What better way to demon-
strate our commitment to
global wireless connectivity
than by using the technology
to help “connect” people

at the Olympics?

Given the enormous success
of this program, Samsung
will continue its sponsorship
as Worldwide Partner in
Wireless Communications

at the 2004 Athens Olympic
Games. We look forward to
strengthening the successful
partnership that has been
forged between Samsung and
the Olympic Movement.
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Samsung Electronics Co, Ltd.

Employees: 63000

2001 Sales: $25.9 billion

Tel: 82-2-727-7114

Fax: 82-2-727-7985
http/Aww.samsungelectronicscom

MAJOR PRODUCTS

Multimedia & home appliances: multimedia PC,

note PC, PDA, DVD player, DVD-ROM, HDD, HDTV, DBS,
DSC, digital TV, refrigerator, air conditioner, microwave
oven, MP3 player, printers and fax machines
Semiconductors: DRAM, SDRAM, Direct Rambus™
DRAM, DDR DRAM, SRAM, mask ROM, FRAM, flash
memory, LCD driver IC, smart card & MCU, media
SOC (system on chip), merged memory with logic,
Alpha processor, TFT-LCD, MDL

Information & telecommunications: HHP, ATM
LAN/WAN, key phone, CDMA/PCS cellular,
transmission system, WLL/switching systems, optic
filbers & component

Samsung SDI Co, Ltd.

Employees: 20,308

2001 Sales: $56 billion

Tel: 82-2-727-3100

Fax: 82-2-727-3377
httpi//www.samsungsdicom

MAJOR PRODUCTS

Color picture tubes, color display tubes, plasma
display panels, organic electro-luminescent displays,
rechargeable batteries, liquid crystal displays, touch
panels, vacuum fluorescent displays

Samsung
Electro-Mechanics Co, Ltd.

Employees: 33200

2001 Sales: $23 billion

Tel: 82-31-210-5114

Fax: 82-31-210-6363
http/Avww.sem.samsung.com

MAJOR PRODUCTS

Chips & circuit boards, mobile communications
components, computer components & peripherals,
general purpose components, digital A/V components

Samsung Corning Co, Ltd.

Employees: 4950

2001 Sales: $879 million

Tel: 82-2-3457-9500

Fax: 82-2-3457-9530
http/Avww.samsungcorning.com

MAJOR PRODUCTS

Glass for TV picture tubes and PC monitors,
[TO-coated glass for LCD, rotary transformers,
ITO target, frit glass

Samsung SDS Co, Ltd.

Employees: 6424

2001 Sales: $102 billion

Tel: 82-2-3429-2251

Fax: 82-2-3429-4999
htto//www.sds.samsung.com

MAIN BUSINESSES

Consulting (IT consulting, business consulting),
system integration, packaged software
development & sales, IT outsourcing, [T training,
data center service

Samsung Networks Inc.

Employees: 530

2001 Sales: $294 million

Tel 82-2-3415-6114

Fax: 82-2-3415-6097
htto//www.samsungnetworks.net

MAIN BUSINESSES

Network consulting, network solution integration

(NSI), virtual private network (IPVPN) service,

global network service, network management service,
IP telephony service (VoIP), satellite services,
e-commerce service, e-biz solution & services



Samsung
Heavy Industries Co, Ltd.

Employees: 6980

2001 Sales: $31 billion

Tel: 82-2-3458-7000

Fax: 82-2-3458-6298
http//www.shisamsung.cokr

MAIN BUSINESSES

Shipbuilding & offshore: shipbuilding,
offshore facilities, steel structures & bridge,
cargo & material handling.

Digital control systems: ship navigation
system, automation system, voyage data
recorder, internet building automation system.
Engineering & construction.

Samsung Techwin Co, Ltd.

Employees: 3800

2001 Sales: $105 billion

Tel: 82-2-3467-7114, 7000, 7777
Fax: 82-2-3467-7080
httpi//www.samsungtechwincom
httpi//www.samsungcameracom

MAIN BUSINESSES

Aircraft engine, gas turbines, turbo machinery,
military hardware, cameras, opto-electronic

devices, semiconductor lead frames, semiconductor
system wire bonds, chip mounters, helicopter
shuttle service

Samsung
General Chemicals Co, Ltd.

Employees: 881

2001 Sales: $1.3 billion

Tel: 82-2-772-6691° 3

Fax: 82-2-772-6616
http/iMmww.samsungchem.com

MAJOR PRODUCTS

Ethylene, propylene, butadiene, C4 raffinates,
SM, EO/EG, PX, LDPE, LLDPE, EVA, HDPE, PR,
PP Compounds, LPG, heavy Ends

Samsung
Petrochemical Co, Ltd.

Employees: 342

2001 Sales: $598 million
Tel: 82-2-772-6316

Fax 82-2-755-7564
htto//www.myspc.cokr

PRODUCT
PTA (Purified terephthalic acid)

Samsung
Fine Chemicals Co, Ltd.

Employees: 792

2001 Sales: $471 million
Tel: 82-2-772-1755

Fax 82-2-772-1809
httpy//sfc.samsung.cokr

MAJOR PRODUCTS

Fine chemicals: dimethyl formamide,
mecellose, epichlorohydrin, methyl amines,
tetramethyl ammonium chloride, barium
titanium powder, coatings

General chemicals: ammonia, urea,
melamine, chloroform, methylene chloride,
methyl chloride, hydrochloric acid, formic acid
Life Science: (S)-HGB, L-carnitine, chiral
intermediates (C3, C4 and C5), AnyCoat-C,
AnyCoat-P, diethyldipropylmalonate

Samsung-BP
Chemicals Co, Ltd.

Employees: 171

2001 Sales: $2015 million
Tel: 82-2-753-5644

Fax: 82-2-753-8338
http/AMww.ssbpcokr

MAJOR PRODUCT
Acetic acid
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Samsung
Life Insurance Co, Ltd.

Employees : 6509

2001 Operating income: $17.2 billion
Tel: 82-2-1588-3114

Fax 82-2-751-8021
http//www.samsunglifecom

MAIN BUSINESSES
Life insurance, real estate

Samsung
Fire & Marine Insurance Co, Ltd.

Employees: 3726

2001 Operating Income: $570 million
Tel: 82-2-1588-5114

Fax: 82-2-758-4320
http/AMmww.samsungfirecom

MAIN BUSINESSES

Automobile insurance, fire insurance, marine
insurance, individual annuities, personal accident
insurance, overseas travelers' insurance

Samsung Card Co, Ltd.

Employees: 2543

2001 Operating Income: $26 billion
Tel: 82-2-727-8893

Fax 82-2-756-8942
httpi//www.samsungcard.cokr

MAJOR PRODUCTS

Credit cards (purchases, cash advances,

card loans), prepaid cards, gift cards, electronic
money, lease, on-line shopping mall,

corporate financing

Samsung Securities Co, Ltd.

Employees: 2517

2001 Operating income: $147 billion
Tel: 82-2-726-0114

Fax 82-2-726-0298
http//www.samsungfncom

MAJOR PRODUCTS

Stock and bond brokerage, securities savings
products, bond management funds, repurchase
agreements, certificates of deposit, beneficiary
certificates, commercial paper

Samsung Capital Co, Ltd.

Employees: 1564

2001 Operating income: $776 million
Tel : 82-1544-3366

Fax : 82-2-772-6419
http/iww.ahaloancom

MAIN BUSINESSES
Installment financing, personal loan, ahaloanpass,
business loan, e-business

Samsung Investment
Trust Management Co, Ltd.

Employees: 121

2001 Operating income: $1346 million
Tel: 82-2-3774-7788

Fax 82:2-3774-1627
hittp/Avww.samsunginvestcokr

MAIN BUSINESSES
Asset management, investment advisory services

Samsung Venture
Investment Co, Ltd.

Employees: 30

2001 Operating income: $311 million
Tel 82-2-3430-5555

Fax: 82-2-3430-6577
htto//www.samsungventure.Cokr

MAIN BUSINESSES

Investment to venture firms (areas of information,
communications, Internet, electronics industry,
medical instruments, bio and entertainments)

Samsung Corporation

Employees: 4,64

2000 Sales: $35 billion

Tel: 82-2-751-3355

Fax: 82-2-2145-3114
htto//www.samsungcorpcom

MAIN BUSINESSES
Trading, construction, housing development and
Internet business



Samsung Engineering Co, Ltd.

Employees: 1113

2001 Sales: $1.05 billion

Tel: 82-2-3458-3000

Fax: 82-2-3458-4048
http/Aww.samsungengineering.com

MAIN BUSINESSES

Feasibility study, design, procurement,
construction, supervision and operation
management for chemical & petrochemical
plants, refineries & gas processing plants,
industrial plants and environmental facilities

Cheil Industries Inc.

Employees: 2,171

2001 Sales: $1.31 billion

Tel: 82-2-751-3355

Fax 82-2-527-2097
httpi//www.cii.samsung.com

MAIN BUSINESSES

Woolen yarn, worsted yarn, woolen fabric, worsted
fabric, men's wear, women's wear, casual wear,
sports wear & goods, accessory, general-purpose
resins, engineering plastics, artificial marble,
electronic chemical materials (semiconductor
materials, flat panel display materials, secondary
Li-lon battery materials, printing and functional
materials)

Samsung Everland Inc.

Employees: 1600

2001 Sales: $638 million
Tel: 82-31-320-801172
Fax: 82-31-320-8549

httpi//www.samsungeverland.com

MAIN BUSINESSES

Resort development and operation, building
asset management, alternative energy,
commercial food service and food distribution,
environmental development and landscaping,
golf club management

The Shilla Hotels & Resorts

Employees: 1752

2001 Sales: $333 million
Tel: 82-2-2230-3310

Fax: 82-2-2230-3720
http/mww.shilla.net

MAIN BUSINESSES
Business and resort hotels, duty free shops, outside
restaurants, sports center, business consulting

Cheil Communications Inc.

Employees: 733

2001 Sales: $265 million
Tel: 82-2-3780-2114

Fax: 82-2-3780-2479
http/imww.cheilcom

MAIN BUSINESSES

Planning, production and execution of advertising,
internet business, sales promotion, public
relations, corporate identity programs, space
development, research, marketing, sports and
convention business

S1 Corporation

Employees: 3104

2001 Sales: $277 million
Tel: 82-1588-8259

Fax: 82-2-2131-8189
http//www.sl.cokr

MAIN BUSINESSES

Electronic security services to include local

security systems, CCTV/DVSS (digital video security
systems), access control systems, fence surveillance
systems, and smart card
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Samsung Lions

Employees: 35

Tel: 82-563-859-3114

Fax 82-53-859-3117
httpi//www.samsunglionscom

MAIN BUSINESS
Professional baseball team, sports center

Samsung Medical Center

Employees: 75600

Tel: 82-2-3410-2114, 3114

Fax 82-2-3410-3284
nttp//www.smce.samsung.co.kr

MAIN BUSINESSES

Samsung Medical Center (main hospital,

in Seoul), Kangbuk Samsung Hospital (in Seoul),
Masan Samsung Hospital (in Masan),

Samsung Cheil Hospital (in Seoul), Samsung
Bioscience Research Institute (in Seoul)

Samsung
Economic Research Institute

Employees: 145
Tel: 82-2-3780-8000
Fax: 82-2-3780-8005
httpi//www.seriorg

MAIN ACTIVITIES

Research on public policy, fiscal and financial
matters, analysis of industry trends and business
environments, public and private sector
consulting, strategy for corporate management

Samsung Human Resources
Development Center

Employees: 58

Tel: 82-31-320-1701

Fax: 82-31-320-1001
http//www.edusamsung.com

MAIN ACTIVITIES
Recruitment, training and human resources
development

Samsung Advanced
Institute of Technology

Employees: 800

Tel 82-31-280-9114

Fax: 82-31-280-6565
htto//www.saitsamsung.co.kr

MAIN RESEARCH AREAS

Information processing, communication

& networking, micro-electro-mechanical system,
materials & devices, polymer chemistry,
biotechnology

Samsung
Foundation of Culture

Employees: 126
Tel 82-2-750-7990
Fax: 82-2-750-7819
htto//www.sfoc.org

MAIN ACTIVITIES

Ho-Am Art Museum, Samsung Museum of
Modern Art (Ho-Am Art Gallery, Rodin Gallery),
Samsung Children's Museum, Korean
Traditional Music Contest, Samsung Prize

for Literature, MAMPIST program, support

for cultural and artistic activities

Samsung Welfare Foundation

Employees : 11

Tel: 82-2-750-7893

Fax: 82-2-750-7880
htto//www.samsungwelfare.org

MAIN ACTIVITIES

Establishment and operation of child care
centers, support for social welfare program
development, support for overseas training
for social workers, operation of the youth
volunteer corps "Purunnanum’, support

for orphaned teenagers with younger siblings,
management of "Hyo-Haeng Filial Piety Prize"



Samsung
Electronics
Co,L.td.

THE AMERICAS
SALES SUBSIDIARIES

Samsung Electronics
America, Inc. (SEA)
Tel: 1-201-229-4000

Samsung
Telecommunications
America, Inc. (STA)
Tel: 1-972-761-7005

Samsung Electronics
Canada Inc. (SECA)
Tel: 1-905-819-5060

Samsung Electronics
Latinoamerica

(Zona Libre), SA. (SELAPA)
Tel: 507-210-1122

Samsung Electronics
Latinoamerica Miami, Inc
(SELAMI)

Tel: 1-305-594-1090

Samsung Electronics
Latinoamerica Colombia, S.A
(SELACOL)

Tel: 571-633-4470

Samsung Electronics
Argentina S.A. (SEASA)
Tel: 54-11-4308-4777

Samsung
Semiconductor Inc. (SSI)
Tel: 1-408-544-4000

PRODUCTION
FACILITIES

Samsung Mexicana
SA. de CV. (SAMEX)
Tel: 1-619-671-6000

Samsung Electronics
Mexico S.A.S. de CV. (SEM)
Tel: 525-686-0800

Samsung Electronica da
Amazonia Ltda. (SEDA)
Tel: 55-11-6641-8500

Samsung Austin
Semiconductor, LLC (SAS)
Tel: 1-512-672-1000

American

Distribution Center (ADC)
Tel: 1-858-642-5199

*xx

Samsung Information
Systems America, Inc. (SISA)
Tel: 1-408-544-5400

EUROPE
SALES SUBSIDIARIES

Samsung Electronics
UK. Ltd. (SEUK)
Tel: 44-181-391-0168

Samsung Electronics
GmbH (SEG)
Tel: 49-6196-661000

Samsung Electronics
France SAS. (SEF)
Tel: 33-1-4938-6525

Samsung Electronics
ltalia S.p.A. (SEI)
Tel: 39-02-921891

Samsung Electronics
Nordic AB (SENA)
Tel: 46-8-590-966-00

Samsung Electronics
Poland, Sp.ZoO (SEPOL)
Tel: 48-22-608-4400

Samsung Electronica
Portuguesa S.A. (SEP)
Tel: 351-21-425-1000

Samsung Electronics
Benelux BV. (SEBN)
Tel: 31-70-307-2910

Samsung Semiconductor

Europe GmbH (SSEG)
Tel: 49-6196-663000

Samsung Semiconductor

Europe Limited (SSEL)
Tel: 44-181-380-7200

PRODUCTION
FACILITIES

Samsung Electronics
Manufacturing (UK. Ltd.
(SEMUK)

Tel: 44-1740-660000

Samsung Electronics
Iberia, S.A. (SESA)
Tel: 34-93-862-9600

Samsung Electronics
Hungarian Co,, Ltd. (SEH)
Tel: 36-1-250-2311

*

Europe Customer
Satisfaction (ECS)
Tel: 441-95-220-7126

**European Logistics
Service (ELS)

Cis
SALES SUBSIDIARIES

Samsung Electronics
Overseas BV. (SEO)
Tel: 31-20-575-3012

Samsung Electronics
Russia Co, Ltd. (SER)
Tel: 7-095-797-2344

Samsung Electronics Kiev
Office (SEKO)
Tel: 380-44-490-6878

*

Samsung Russia
Service Center (SRSC)
Tel: 75602-564-8210

MIDDLE EAST & AFRICA
SALES SUBSIDIARIES

Samsung Electronics
South Africa (Pty,) Ltd. (SSA)
Tel: 27-11-254-3600

Samsung Gulf
Electronics FZE (SGE)
Tel: 971-4-225747

*

Gulf Customer
Satisfaction (GCS)
Tel: 9714-883-8416
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ASIA
SALES SUBSIDIARIES

Samsung Asia
Pte. Ltd. (SAPL)
Tel: 65-8333-200

Samsung Electronics
Australia Pty. Ltd. (SEAU)
Tel: 61-2-9638-5200

Samsung Electronics
Philippines Co. (SEPCO)
Tel: 63-2-526-3796

Samsung Japan
Corporation (SJC)
Tel: 81-3-5641-9820

PRODUCTION
FACILITIES

PT. Samsung Electronics
Indonesia (SEIN)
Tel: 62-21-893-4005

Thai Samsung
Electronics Co, Ltd. (TSE)
Tel: 66-2-681-0501

Samsung Electronics
(M) Sdn. Bhd. (SEMA)
Tel: 60-3-376-1068

Samsung Electronics
Display Malaysia Sdn. Bhd.
(SDMA)

Tel: 60-6-678-7914

Samsung India
Electronics Ltd. (SIEL)
Tel: 91-1191-668251 2

Samsung Electronics
India Information &
Telecommunication Ltd.
(SENT)

Tel: 91-11-693-2517

Samsung Vina
Electronics Co, Ltd. (SAVINA)
Tel: 84-8-896-5500

Samsung Electronics
Philippines Manufacturing
Corporation (SEPHIL)

Tel: 63-49-545-9153

*

Asia Customer
Satisfaction (ACS)
Tel: 65-568-7500

CHINA
SALES SUBSIDIARIES

Samsung Electronics
Hong Kong Co,, Ltd. (SEHK)
Tel: 85-2-2862-6900

Samsung Electronics
Taiwan Co, Ltd. (SET)
Tel: 886-2-2758-9588

PRODUCTION
FACILITIES

Tianjin Tongguang Samsung
Electronics Co, Ltd. (TTSEC)
Tel: 86-22-2628-0629

Tianjin Samsung Electronics
Display Co, Ltd. (TSED)
Tel: 86-22-2455-6242

Tianjin Samsung
Telecommunications
Company (TSTC)
Tel: 86-22-2396-1234

Tianjin Samsung Electronics
Co, Ltd. (TSEC)
Tel: 86-22-25632-3715

Huizhou Samsung
Electronics Co, Ltd. (SEHZ)
Tel: 86-752-332-1401

Shandong Samsung
Telecommunications
Co, Ltd. (SST)

Tel: 86-631-562-6868

Shenzhen Samsung Kejian
Mobile Telecommunication
Technology Co., Ltd. (SSKMT)
Tel: 86-755-668-0200

Shanghai Bell Samsung
Mobile Communications Co.,
Ltd. (SSM)

Tel: 86-21-5055-1620

Suzhou Samsung
Electronics Co, Ltd. (SSEC)
Tel: 86-512-5632-1234

Samsung Electronics
Suzhou Semiconductor
Co, Ltd. (SESS)

Tel: 86-512-761-2297

*

China Customer
Satisfaction (CCS)
Tel: 8610-6497-3366

*

Global Service Center
Global Logistics Center

ok

Production Facility
& R&D Center



Samsung
SDI Co, Ltd.

Samsung SDI
(Malaysia) Sdn. Bhd
Tel: 60-6-670-1020
Fax: 60-6-677-6167

Samsung SDI
Germany GmbH.
Tel: 49-30-5305-3908
Fax: 49-30-685-9281

Samsung Haus
(SDIG LCD Sales)
Tel: 49-61-9666-3460
Fax: 49-61-9666-3466

Samsung SDI Mexico
Tel: 1-619-671-6220
Fax: 1-619-671-6226

Shenzhen

Samsung SDI Co, Ltd.
Tel: 86-755-335-7000(x3131)
Fax: 86-755-336-7008

Tianjin Samsung

SDI Co, Ltd B

Tel: 86-22-8212-9971 5(x301)
Fax: 86-22-8212-9984

Samsung SDI Brazil Ltda.
Tel: 55-92-616-6010
Fax: 55-92-616-6019

Xing Xing Electronic Ltd.
Tel: 86-769-558-2000(x101)
Fax: 86-769-582-1600

Samsung SDI
America Inc.

Tel: 1-310-900-5204
Fax: 1-310-5637-1033

Samsung SDI (HK) Ltd
Tel: 852-2-862-6058
Fax: 852-2-845-2548

Taipei Branch
Tel: 886-2-2728-8461
Fax: 886-2-2705-7035

Beijing Office
Tel: 86-10-6566-8151
Fax: 86-10-6566-8146

Tokyo Office
Tel: 81-3-5641-9630
Fax: 81-3-5641-8496

Osaka Office
Tel: 81-6-6949-5132
Fax: 81-6-6949-3047

Chicago Office
Tel: 1-847-995-9580
Fax: 1-847-995-9582

Detroit Office
Tel: 1-734-668-6060
Fax: 1-734-668-6390

San Diego Office
Tel: 1-619-671-6220
Fax: 1-619-671-6226

Samsung SDI

Hungary Co, Ltd.
Tel: 36-27-530-710
Fax: 36-27-5630-701

Shanghai Samsung
Vacuum Devices Co, Ltd.
Tel: 86-21-5774-6000
Fax: 86-21-5774-2233

Samsung
Electro-
Mechanics
Co, Ltd.

MANUFACTURING
SUBSIDIARIES

Samsung
Electro-Mechanics
Thailand Co, Ltd. (SEMT)
Tel: 66-38-570-191 6

Fax: 66-38-570-258

Samsung
Electro-Mechanics
Philippines Corp
(SEMPHIL)

Tel: 63-49-545-6001
Fax: 63-49-545-2348

Dongguan Samsung Electro-
Mechanics Co, Ltd. (DSEM)
Tel: 86-769-330-5000, 1240,
2580, 11

Fax: 86-769-330-5001

Tianjin Samsung Electro-
Mechanics Co, Ltd. (TSEM)
Tel: 86-22-2830-1307 9,
2823-5241 2

Fax: 86-22-2830-7436,
2823-5243

Samsung High-Tech
Electro-Mechanics (Tianjin)
Co, Ltd. (STEM)

Tel: 86-22-2397-9000

Fax: 86-22-2396-2532

Samsung
Electro-Mecanico Mexicana
SA. de CV. (SEMSA)

Tel: 1-619-671-6400, 6420,
6425, 52-66-27-6400

Fax: 1-619-671-6408 9, 646,
52-66-45-0036

Samsung
Electro-Mechanica Da
Amazonia Ltda. (SEMDA)
Tel: 55-92-671-2076

Fax: 556-92-671-5070

Samsung Hungary
Electro-Mechanics Ltd..
(SHEM) i

Tel: 36-24-651-130 2

Fax: 36-24-551-105 6

Samsung Electro-Mechanics
Indonesia Co, Ltd. (SEMIN)
Tel: 62-21-897-2762

Fax: 62-21-897-2763

AMERICA
SALES SUBSIDIARIES
AND SALES OFFICE

Samsung
Electro-Mechanics
America, Inc. -
Tel: 1-408-544-5200 9,
5211 5, 5217 8

Fax: 1-408-544-4967

Chicago Office
Tel: 1-847-969-0451
Fax: 1-847-969-1856

New Jersey Office
Tel: 1-201-229-6092 4
Fax: 1-201-229-6096

Austin Office
Tel: 1-512-338-5547
Fax: 1-512-338-5533

San Diego Office
Tel: 1-858-277-4559
Fax: 1-8568-277-4399

Houston Office
Tel: 1-281-477-9011, 9022
Fax: 1-281-477-9033

Chandler Office
Tel: 1-480-792-9561
Fax: 1-480-792-9563

Guadalajara Office
Tel: 52-3-836-6087
Fax: 52-3-152-2532

Sao Paulo Office
Tel: 55-11-5641-0165,
0171, 0189

Fax: 55-11-5641-0017

Helsinki Office
Tel: 358-27338-738
Fax: 358-27338-739

94

EUROPE

Samsung
Electro-Mechanics
GmbH

Tel: 49-6196-66-7250,
7265, 7254

Fax: 49-6196-66-7744,
7766, 7755

Istanbul Office B
Tel: 90-212-324-0856 8
Fax: 90-212-270-0077

London Office B
Tel: 44-20-8380-7206 8
Fax: 44-20-8380-7209

Warsaw Office
Tel: 48-22-697-7971 2
Fax: 48-22-697-7973

Paris Office
Tel: 33-1-4631-8930, 3940
Fax: 33-1-4631-8934

Milan Office
Tel: 39-02-9214-1822
Fax: 39-02-9214-1840

SOUTHEAST ASIA

Samsung Asia Pte Ltd.
Tel: 65-6833-3215 31
Fax: 65-6833-3243 4

Bangkok Office
Tel: 662-661-8004 5
Fax: 662-661-8006

Jakarta Office
Tel: 62-21-522-5537
Fax: 62-21-522-5538

Kuala Lumpur Office
Tel: 60-3-2164-9129
Fax: 60-3-2162-6518

Penang Office
Tel: 60-4-229-1671
Fax: 60-4-229-1678

Manila Office
Tel: 63-49-545-6001 (x2140)
Fax: 63-49-545-2348

New Delhi Office
Tel: 91-11-631-3051
Fax: 91-11-684-6846

Mumbai Office

Tel: 91-22-281-3246,
3289, 4886

Fax: 91-22-288-5885

CHINA &
NORTHEAST ASIA

Samsung
Electro-Mechanics
(Hong Kong) Ltd.
Tel: 852-2862-6340,
6350, 6360 .
Fax: 852-2862-6362 4

Samsung
Electro-Mechanics
(Hong Kong) Ltd. .
Tel: 852-2751-56555, 5520 7
Fax: 852-2751-56566

Beijing Office
Tel: 86-10-6566-8150
Fax: 86-10-6566-8146

Shanghai Office
Tel: 86-21-6270-4168 (x270)
Fax: 86-21-6275-2975

Shenzhen Office
Tel: 86-755-246-2080, 2086
Fax: 86-755-246-2089

Qingdao Office
Tel: 86-532-575-9102
Fax: 86-532-575-6909

Taipei Office B
Tel: 886-2-2728-8450 6,
8343

Fax: 886-2-2757-7278

Samsung

Japan Corporation

Tel: 81-3-56641-9674, 9690
Fax: 81-3-5641-9881

Osaka Office
Tel: 81-6-6949-5132
Fax: 81-6-6949-3047

Fukuoka Office
Tel: 81-9-2475-7025
Fax: 81-9-2475-7002

Samsung

Corning Co, Ltd.

Samsung Corning
Malaysia Sdn Bhd
Tel: 60-6-677-7115

Fax: 60-6-677-7304

Samsung Corning

Deutschland GmbH
Tel: 49-356600-34-549
Fax: 49-36600-34-337

Tianjin Samsung
Corning Co, Ltd

Tel: 86-22-8676-0431
Fax: 86-22-8676-0438

Shenzhen SEG
Samsung Glass Co, Ltd
Tel: 86-765-3311-988

Fax: 86-755-3310-743

Tokyo Office
Tel: 81-3-5641-9630
Fax: 81-3-5641-8496

Hong Kong Office
Tel: 852-2862-6093
Fax: 852-2529-1695

Samsung
SDS Co, Ltd.

SDS America Inc
Tel: 1-408-544-5151
Fax: 1-408-544-4966

SDS China Inc
Tel: 86-10-6567-8899-3500
Fax: 86-10-6566-9420

Tokyo Office
Tel: 81-3-5766-6631
Fel: 81-3-5766-6639

SDS Europe Inc.
Tel: 44-020-8380-7222
Fax: 44-020-8380-7006

Germany Office
Tel: 49-6196-66-6520
Fax: 49-6196-66-6507

India Decelopement Center

Tel: 91-80-222-3912
Fax: 91-80-222-3914

Samsung
Networks Inc.

Samsung Networks
America Co, Ltd
Tel: 1-408-544-5146
Fax: 1-408-544-4961

London Office
Tel: 44-(0)20-8380-7232
Fax: 44-(0)20-8380-7230

Singapore Office
Tel: : 65-8333-171
Fax: 65-8333-170

Beijing Office
Tel: 86-10-6566-8100 (x2311)
Fax: 86-10-6566-8135

Samsung
Heavy Industries
Co,L.td.

New York Office
Tel: 1-201-229-6070
Fax: 1-201-229-6029

Houston Office
Tel: 1-713-781-5771
Fax: 1-713-781-5772

London Office
Tel: 44-208-862-9333
Fax: 44-208-862-0006

Athens Office
Tel: 30-1-4222-495 7
Fax: 30-1-4222-491

Oslo Office
Tel: 47-22-83-37-77
Fax: 47-22-83-37-78

Tokyo Office B
Tel: 81-3-5641-9561 8
Fax: 81-3-5641-9560

Samsung Heavy Industries
(Ningbo) Co, Ltd

Tel: 86-574-8622-6059

Fax: 86-574-8622-4275



Samsung
Techwin Co,Ltd.

Samsung Opto-Electronics
America, Inc. (SOA)

Tel: 1-201-902-0347

Fax: 1-201-902-9342

SOA Los Angeles Office
Tel: 1-310-5637-7000 (x301)
Fax: 1-310-537-1566

Tianjin Samsung Opto-
Electronics Co, Ltd.
Tel: 86-22-2761-9212
Fax: 86-22-2761-8864

Tianjin Samsung
Opto-Electronics
Beijing Office

Tel: 86-10-6518-2458
Fax: 86-10-6518-2461

Samsung

Japan Corporation
Tel: 81-3-5641-9561
Fax: 81-3-5641-9720

Samsung
Opto-Electronics
Brazil Office

Tel: 55-11-3731-8270
Fax: 55-11-3735-7616

Samsung Techwin
Moscow Office

Tel: 7-095-953-1442
Fax: 7-095-953-1442

Samsung
Opto-Electronics
Warsaw Office

Tel: 48-22-695-01002
Fax: 48-22-695-0103

Samsung
General
Chemicals
Co, Ltd.

Tokyo Office
Tel: 81-3-5641-9592
Fax: 81-3-5641-9663

Osaka Office
Tel: 81-3-6949-4838
Fax: 81-3-6949-3035

Hong Kong Office
Tel: 85-2-2862-6451
Fax: 85-2-2862-6459

Shanghai Office
Tel: 86-21-6275-9345
Fax: 86-21-6275-9314

Shenzhen Office
Tel: 86-755-246-0706
Fax: 86-755-246-1021

Samsung
Life Insurance
Co,Ltd.

Samsung

Life Insurance Co, Ltd.
Japan

Representative Office
Tel: 81-3-5641-9581 3
Fax: 81-3-5641-9580

Samsung Life

Investment (America) Ltd.

Tel: 1-212-421-6751"3, 6800
Fax: 1-212-421-4211

Samsung Life
Insurance Co, Ltd.
New York
Representative Office
Tel: 1-201-229-6090, 6018
Fax: 1-201-229-6024

Samsung Life
Insurance Agency, Ltd.
Tel: 1-201-229-6088

Fax: 1-201-229-6024

Samsung Life
Insurance Agency, Ltd.
(LA)

Tel: 1-562-483-7277

Fax: 1-662-404-2579

Samsung

Life Investment, Ltd.
(UK)

Tel: 44-20-7786-7811,

78283, 7825

Fax: 44-20-7786-7840

Samsung Asset
Management
(Singapore) Pte, Ltd.
Tel: 65-8333-541 2
Fax: 65-8333-545

Samsung Life
Insurance Co, Ltd.
Beijing
Representative Office
Tel: 86-10-6566-8097 9
Fax: 86-10-6566-8142

Siam Samsung

Life Insurance
Tel: 662-308-2248 50,
2253

Fax: 662-308-2254

Samsung
Fire & Marine
Insurance
Co, Ltd.

Samsung Insurance
Company of Europe Ltd.
Tel: 44-207-786-7851 4
Fax: 44-207-786-7866

PT. Asuransi Samsung Tugu
Tel: 6221-574-0033
Fax: 6221-574-0055

U.S. Branch .
Tel: 1-201-229-6012 4
Fax: 1-201-229-6015

Shanghai Branch
Tel: 86-21-6208-0080
Fax: 86-21-6295-5280

Tokyo Liaison Office
Tel: 81-3-5641-9556
Fax: 81-3-5641-9557

Beijing Liaison Office
Tel: 86-10-6566-8101
Fax: 86-10-6566-8142

Ho Chi Minh Liaison Office
Tel: 84-8-823-7812° 3
Fax: 84-8-823-7811

Hanoi Liaison Office
Tel: 84-4-771-6133 4
Fax: 84-4-771-6132

Samsung
Securities
Co,Ltd.

Samsung Securities
(America) Inc

Tel: 1-212-421-9619
Fax: 1-212-421-7055

Samsung Securities
(Europe) Ltd

Tel: 44-207-786-7871
Fax: 44-207-786-7899

Samsung Securities
(Asia) Ltd.

Tel: 852-2111-7535
Fax: 852-2114-0290

Samsung Securities 96
Tokyo Branch

Tel: 813-56570-8192

Fax: 813-5570-1370

Samsung
Corporation

EUROPE

Samsung

Deutschland GmbH
Tel: 49-6196-66-5500
Fax: 49-6196-66-5566

Samsung UK. Ltd.
Tel: 44-181-862-9311, 9312
Fax: 44-181-5669-7165

Samsung France SARL
Tel: 33-1-4279-2200
Fax: 33-1-4538-6858

Samsung lItalia SR.L.
Tel: 39-02-262914-201,
203, 211

FAX: 39-02-2622-3125

Samsung
Deutschland GmbH
Zagreb Office

Tel: 385-1-434-467
Fax: 385-1-421-147

Samsung
Deutschland GmbH
Sofia Office

Tel: 359-2-971-3389
Fax: 359-2-971-3385 6

Samsung
Deutschland GmbH
Budapest Office

Tel: 36-1-453-1176
Fax: 36-1-453-1106

Samsung
Deutschland GmbH
Bucharest Office

Tel: 40-1-231-7026, 7028
Fax: 40-1-231-7027

Samsung

Deutschland GmbH
Otelinox Office

Tel: 40-45-217-607, 627, 628
Fax: 40-45-217-638

Samsung
Deutschland GmbH
Prague Office

Tel: 420-2-570-16600
Fax: 420-2-570-16603

Samsung Corporation
Madrid Office

Tel: 34-91-767-0094
Fax: 34-91-766-9141

Samsung Corporation
Istanbul Office
Tel: 90-212-216-0875 7
Fax: 90-212-275-0602

Samsung
Deutschland GmbH
Warsaw Office

Tel: 48-22-608-4500,
621-5961, 621-9934
Fax: 48-22-608-4505

Samsung Fashion BV.
Tel: 31-(0)20-6541191
Fax: 31-(0)20-6541190

CONSTRUCTION
GROUP

London Branch
Tel: 44-181-232-3321
Fax: 44-181-862-0077

ASIA & AFRICA

Samsung Asia Pte, Ltd.
Trading & Project Div.
Tel: 8333-000

Fax: 8333-333

Samsung Asia
(Holdings) Pte.,, Ltd.
Tel: 5608-000

Fax: 5508-149

Samsung Corporation
Taipei Branch

Tel: 886-2-728-8500, 8501
Fax: 886-2-758-3172

Erdasm Co, Ltd.
Tel: 976-1-350-829
Fax: 976-1-350-853

Samsung (Aust) Pty, Ltd.
Tel: 61-2-9957-56655
Fax: 61-2-9929-6208

Samsung Development
(Aust) Pty, Ltd.

Tel: 61-2-9964-9488

Fax: 61-29964-9540

Samsung

(Malaysia) Sdn., Bhd.
Tel: 60-3-2161-5133

Fax: 60-3-2161-5907, 0481

Samsung Corporation
Jakarta Office

Tel: 62-21-571-3201

Fax: 62-21-571-3243, 3244

Samsung Corporation
Bangkok Office

Tel: 66-2-264-0527

Fax: 66-2-264-0530

Samsung Corporation
Manila Office  _

Tel: 63-2-8156-2937 8
Fax: 63-2-815-2936

Star World Corporation Ltd.

Tel: 63-2-812-0402
Fax: 63-2-819-5123

Samsung Corporation
Hanoi Office

Tel: 84-4-825-1868

Fax: 84-4-825-9277

Giang Vo
Development Co, Ltd.
Tel: 84-4-831-8777

Fax: 84-4-831-8666

Samsung Corporation
Hochiminh Office
Tel: 84-8-823-1135
Fax: 84-8-823-1138

Samsung Corporation
New Delhi Office

Tel: 91-11-688-9147, 687-4241
Fax: 91-11-687-2533

Samsung Corporation
Mumbai Office

Tel: 91-22-281-2304

Fax: 91-22-202-9189

Samsung Corporation
Dhaka Liaison Office
Tel: 880-2-988-6527
Fax: 880-2-988-6548

Samsung Corporation
Yangon Office

Tel: 95-1-513-878

Fax: 95-1-514-718

Samsung

Karachi Liaison Office
Tel: 92-21-454-6318
Fax: 92-21-454-5950

Samsung

Colombo Liaison Office
Tel: 94-1-43-7032 4

Fax: 94-1-43-7035

CONSTRUCTION
GROUP

Samsung Engineering &

Construction (M) Sdn., Bhd.

Tel: 603-262-4735
Fax: 603-262-4761

Samsung Development
(Thailland) Co., Ltd.

Tel: 66-2-264-0542 7
Fax: 66-2-264-0548

Singapore Branch
Tel: 65-833-3502
Fax: 65-538-3779

Taipei Branch
Tel: 886-2-2728-8502
Fax: 886-2-2728-8550

Hanoi Branch
Tel: 844-8-229-983
Fax: 844-8-229-996

Samsung Construction
Company Philippines Inc.
Tel: 63-2-810-5330

Fax: 63-2-810-5430

JAPAN

Samsung

Japan Corporation
Tel: 81-3-5641-9031
Fax: 81-3-56641-9711

Samsung

Japan Corporation
Osaka Branch

Tel: 81-6-6949-4848
Fax: 81-6-6949-5133

Samsung

Japan Corporation
Fukuoka Branch
Tel: 81-92-475-7025, 6
Fax: 81-92-475-7002

Samsung

Japan Corporation
Nagoya Branch

Tel: 81-62-2-563-3371
Fax: 81-52-2-663-3373

CONSTRUCTION
GROUP

Tokyo Branch
Tel: 81-3-5641-9587 9
Fax: 81-3-5641-9590

Osaka Branch
Tel: 81-66-949-4986
Fax: 81-66-949-3053

CHINA

Samsung

Hong Kong Limited.
Tel: 852-2862-6000
Fax: 852-2862-6399

Samsung Corporation
Beijing Office

Tel: 86-10-6566-8100
Fax: 86-10-6566-8136 8

Samsung (China)

Investment Co, Ltd.
Tel: 86-10-6510-1234
Fax: 86-10-6510-1539

Samsung Corporation
Chengdu Office

Tel: 86-28-6625004,
6783118

Fax: 86-28-6783366

Samsung Corporation
Shanghai Office

Tel: 86-21-6270-4168

Fax: 86-21-6275-0838, 0828

Samsung Corporation
Dalian Office

Tel: 86-411-360-7700,
360-7733

Fax: 86-411-360-7722, 7744

Samsung Corporation
Qingdao Office

Tel: 86-532-575-6901 7 (dir),
86-532-571-8888 (x1201)
Fax: 86-532-575-6909

Samsung Tianjin Office
Tel: 86-22-8823-8651 2,
86-22-8823-9052

Fax: 86-22-8823-8651

Samsung Corporation
Guangzhou Office

Tel: 86-20-8755-388l, 1131, 11566
Fax: 86-20-8752-1285, 1275



Samsung
Shenzhen Office
Tel: 86-765-2461-616
Fax: 86-755-2461-699

Samsung Shantou Office
Tel: 86-754-816-7366
Fax: 86-754-846-9011 2

Samsung Xiamen Office
Tel: 86-592-516-2988
Fax: 86-592-516-2788

Samsung Harbin Office
Tel: 86-451-367-8516,
362-8888

Fax: 86-451-365-8930

CONSTRUCTION
GROUP

Shanghai Branch
Tel: 86-21-6275-0209
Fax: 86-21-6275-2979

NORTH AMERICA

Samsung America Inc.
Tel: 1-201-229-5000
Fax: 1-201-229-5080, 5020

S.Al Houston Office
Tel: 1-713-953-9700
Fax: 1-713-953-9911

SALl LA. Office
Tel: 1-662-802-2211
Fax: 1-5662-802-3011

S.Al Santa Clara Office
Tel: 1-408-544-4000
Fax: 1-408-544-4969

S.Al Seattle Office
Tel: 1-425-646-6336
Fax: 1-425-646-9538

CONSTRUCTION
GROUP

Samsung Pacific
Construction Inc.
Tel: 1-662-407-1862
Fax: 1-5662-407-1864

CENTRAL &
SOUTH AMERICA

Samsung America Inc.
Oficina de
Representacion en Mexico
Tel: 525-250-8033, 8040
Fax: 525-250-8006, 8009

Samsung America Inc,
(Panama)

Tel: 50-7-210-1588

Fax: 50-7-210-1598

Bogota office
Tel: 57-1-618-4528, 4608
Fax: 57-1-618-4635

Lima Office
Tel: 51-1-241-3355
Fax: 51-1-241-0655

Samsung America Inc.
Tel: 56-2-234-1616
Fax: 56-2-234-4744

Samsung America Inc.
Tel: 556-11-6641-0289
Fax: 55-11-5641-0205

Samsung America Inc.
Tel: 5411-4371-6860
Fax: 5411-4371-6119

AFRICA & MIDDLE EAST

Dubai Samsung Corporation
Tel: 971-4-22-9634
Fax: 971-4-22-9455

Samsung Corporation
Tehran Office B
Tel: 98-21-888-0512 7
Fax: 98-21-888-05189

Samsung Corporation
Riyadh Office

Tel: 966-1-462-7641

Fax: 966-1-462-7743

Samsung Corporation
Jeddah Office

Tel: 966-2-644-3843
Fax: 966-2-643-1813

Samsung Corporation
Cairo Office

Tel: 20-2-750-9402,
9403, 9404

Fax: 20-2-750-9406

Samsung

(Nigiria) Co, Ltd.
Tel: 234-1-261-56825
Fax: 234-1-261-56529

Samsung

Corporation Accra Office
Tel: 233-21-560-0526

FAX : 233-21-560-0529

Samsung SA. (Pty) Ltd.
Tel: 27-11-884-8746
Fax: 27-11-884-6860

Samsung Corporation
Luanda Office

Tel: 244-2-33-27-83
Fax: 244-2-33-27-83

csl

Samsung Corporation
Moscow Office
Tel: 7-095-797-2531 59
Fax: 7-095-797-2528 9

Dzhezkazgan Svetmet
Tel: 7-3102-73-7022,
74-1836, 74-7026

FAX : 7-3102-73-6660,
72-2773, 73-7026

Balkhash
Tel: 7-31036-64-7953
Fax: 7-31036-64-5050, 66-0591

Samsung
Deutschland GmbH
Almaty Office

Tel: 7-3272-50-0004
Fax: 7-3272-50-8860

Samsung Corporation
Akmola Office

Tel: 7-3272-26-8497
Fax: 7-3272-24-2597

Sofco Co, Ltd.

Tel: 7-42366-40544,
40429, 79111

Fax: 7-42366-79223

Samsung Kiev Office
Tel: 380-44-227-8241
Fax: 380-44-227-8242

Samsung
Krasnoyarsk Office
Tel: 7-3912-653269

CONSTRUCTION
GROUP

Moscow Branch

Tel: 007-095-797-25-32, 35, 44
Fax: 007-095-797-25-28, 29

o8

Samsung
Engineering
Co,Ltd

Bangkok Office
Tel: 662-264-0524 5
Fax: 662-264-0526/0541

Jakarta Office
Tel: 6221-571-3219
Fax: 6221-571-3221

Kuala Lumpur Office
Tel: 603-2169-6984
Fax: 603-2162-0907

Shanghai Office
Tel: 86-21-6236-9898
Fax: 86-21-6236-9797

Tokyo Office
Tel: 81-3-5641-9636
Fax: 81-3-5641-9032

Mexico City Office
Tel: 52-5-260-6651
Fax: 52-5-250-6644

Dammam Office
Tel: 966-3-827-0949
Fax: 966-3-826-4405

Houston Office
Tel: 1-713-334-0778
Fax: 1-713-334-0779

New Dehli Office
Tel: 91-11-653-3114/3119
Fax: 91-11-653-3109

Hanoi Office
Tel: 84-4-934-7992,3
Fax: 84-4-934-7994

Chell
Industries Inc.

PRODUCTION
BASES

Tianjin Samsung

Wool Textile Co, Ltd

Tel: 86-22-2851-4771, 4778
Fax: 86-22-2851-4779

Tianjin Samsung
Fashion Co,, Ltd

Tel: 86-22-2763-3071
Fax: 86-22-2763-3079

SALES BASES

Cheil America Inc. (CAl)
Tel: 1-212-399-1300
Fax: 1-212-247-3737

Associated Wool Exporters
Pty, Ltd. (AWE)

Tel: 61-2-9955-0479

Fax: 61-2-9955-3652

SCl.

(Samsung Chemical Inc)
Tel: 1-5662-926-5520

Fax: 1-5662-926-9930

Frankfurt Office
Tel: 49-6196-667-400
Fax: 49-6196-667-466

Tokyo Office
Tel: 81-3-5641-9663
Fax: 81-3-5641-9579

Shanghai Office
Tel: 86-21-6270-4168
Fax: 86-21-6275-6882

The Shilla
Hotels
& Resorts

New York Office
Tel: 1-800-221-2094
Fax: 1-212-515-5881

Tokyo Office
Tel: 81-3-3586-7571, 7572
Fax: 81-3-3586-7360

Cheil
Communications
INncC.

Cheil Communications
America Inc.

Tel: 1-201-229-6005

Fax: 1-201-229-6058

CCA Dalls Branch
Tel: 1-972-761-7245
Fax: 1-972-761-7422

CCA Irvine Branch
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